
LinkedIn Profile Update
Taking your profile to the next level by updating your 

brand and learning to represent yourself. 

Jennifer Reisig 

Marketing Director



hello

I am a mom of 2 girls, 2 rescue 

dogs and have been married for 20 

years. I spend a lot of time on the 

soccer fields between both girls 

playing competitive club soccer.  

When I am not on the soccer field,  

you can find me out on the lake 

enjoying lake life to its fullest. Every 

day I am so thankful that I love my 

job, the people I work with and the 

culture of Qualigence.

Jennifer Reisig

Marketing Director



Headline

When revising your 

headline, start to think 

about the words that you 

want to be found for on 

LinkedIn. What are the 

keywords related to what 

people would be searching 

if they were looking for the 

service you provide?



URL

Make sure that your URL 

is clean and customized 

(get rid of any numbers 

and symbols that maybe 

on the end of the URL) 

3. This page that is now 

editable. Click pencil to 

remove any numbers or 

symbols. Click save.

1. clicking “view profile” 

and then click the 

pencil icon 

2. Scroll down to the 

bottom of this page and 

click box with arrow

Jennifer-Reisig-4b4b236789/

Jennifer-Reisig/



Profile Pic & 
Cover Photo

Your profile picture should 

make a great first 

impression. Consider it as 

a virtual handshake. Make 

sure your LinkedIn profile 

picture is professional and 

presents you in an open 

and friendly manner. 

The graphic behind your 

photo can speak volumes. 

Your background or cover 

photo is a way to show off 

your brand and your 

personality. 



The Art of 
Story Telling

Who are YOU? 

What drives YOU and 

what is YOUR story? 

Why should people trust 

YOU?

What makes YOU so 

different from every other 

person in your industry? 

Who or what inspired you 

to do what you are 

currently doing?



LinkedIn 
Experience 
Section

Keywords, keywords, 

keywords! Keywords 

should be used throughout 

your profile; however, the 

experience section can be 

the ideal place to 

showcase your top search 

terms.



#thepowerofhashtags



#innovation — 39M

#management — 36.2M

#humanresources — 33.4M

#digitalmarketing — 27.5M

#technology — 26.4M

#creativity — 25M

#future — 24.7M

#futurism — 23.7M

#entrepreneurship — 23M

#startups — 21M



Keywords

Keep an eye on keywords that are used to search for you. Click “search appearances” located under your dashboard on 
your profile page:



Top 10
Mistakes 
on LinkedIn



Top 10 Mistakes on LinkedIn

1. There are no excuses today for not having a updated photo

2. Writing out your name in all caps or all lowercase letters in the 

name section, not the place to be unique.

3. Careless mistakes are just careless. Proofread.

4. Writing a poor headline or no headline at all. 

5. Being lazy about regularly updating your profile 

when you move jobs.

6. Not updating your profile (and headline) 

when you receive an award or recognition or write an article.

7. Not personalizing a connection request. Keep it short and light.

8. Connecting with someone and then immediately trying to sell them

9. Doing nothing on LinkedIn. 

10. Leaving the activities section blank.



Something NEW on LinkedIn: 

Cover Story/Video



One of the new LinkedIn features in 2021 is the Cover 
Story Video. These videos are a maximum of 20 seconds 
long and live on your LinkedIn profile. It doesn’t replace 
your profile picture, but they do exist in the same place.

Pros:

1. Opportunity to share your personality

2. Bring a resume to life

3. Show off public speaking and video content skills 

Cons:

1. Biases based on appearance, race or speaking skills

2. Disadvantage for less technically savvy folks

3. Poorly scripted or produced video may actually hurt you 

verses help you



Thank You
A PDF is available for Download
www2.qualigence.com/contact-jennifer/

or Scan QR code

Jennifer Reisig, 

Marketing Director


